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By Teresa K. LaMaster, ‘g5
Associate Dean for Institutional Advancement

Who should pay for one of the

country's best public law schools?

Maryland taxpayers? Students?
Graduates? Corporations? Foundations?

The answer, clearly, is all of the above.

The University of Maryland School of Law is one of the nation’s oldest public law schools.
For decades and decades, tuition was affordable for virtually all Maryland residents who were
admirred and state support met most of the law school’s operating needs.

In recent years, particularly during the last decade, the sources of revenue for the School of Law
have changed dramatically. State support now makes up less than 20 percent of the law school’s
total revenue. Tuition and fees make up more than 60 percent. Filling that sizable gap is private
philanthropy — support from alumni, friends, corporations and major foundations who are

investing in all that we do.

Their support is increasing dramatically. Gifts to the law school last year exceeded $7 million.
And, over the last five years, our endowment has nearly doubled, providing roughly $2.5 million
in resources annually, much of it to support student scholarships and faculty research.
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Competition for philanthropic dollars is substantial and intensifying,
In 2007, total charitable giving topped $306 billion nationally, an
increase of only 1.0% over the prior year when adjusted for inflation.
The number of registered charities continues to grow, to over 1.13
million in 2007, an increase of 6% over the year prior.

With so much competition among so many worthy causes, professional
graduate education has a special challenge in demonstrating its need for
private philanthropic suppore. After all, the students we prepare for
successful careers are going to be the beneficiaries of their degrees,

as they ger their licenses and reap the rewards of what they paid for
through tuition.

Surely, tuition is an important element of supporting the cost of
legal education. And students continue to bear an increasing load,
within-state tuition climbing beyond $20,000 annually, and out-of-
state tuition surpassing $30,000. Yet, despite this financial burden,
our current students make philanthropic gifts to the law school

as well. Last year, more than 140 students gave more than $70,000
in gifts andpledges to the school (see p. 47). What made them
want to do thar?

35,000 <

30,000
25000
20,000
15,000
10,000

5,000

2008

2003 2004 2005 2006 2007

Resident

Fis:
cal Year = Non-resident

First, they recognize that the law school is not a lawyer factory.
More than any time in its history, Maryland Law is engaged in
important, life-changing work for law and society — through the

Clinic that provides more than 110,000 hours of free legal services
to the citizens of Maryland, by faculty experts engaging in important
research and working for change with the governments and civic
organizations here and abroad. Ironically, at a time when the

School of Law has never been more committed to and engaged in its
public mission, the budger of the law school is made up of 2 smaller
percentage of public funds.

Qur students also recognize the law school's role in producing civic
leaders — including judges, government officials, and advocares for the
public interest. The increasing cost of tuition threatens to make law
school unaffordable for many highly qualified students. And for those
who can attend, the resulting student loan debt burden can pur the
dream of a public interest or government service career out of reach.
Support for the School of Law helps ensure that the most promising
students can attend, regardless of need.
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Our graduates and friends are rightly proud of Maryland Law’s
increasing gains in national reputation and prominence. Alumni
support has been transformative. When the School of Law undertook
its last capital campaign, it did not place among the nation’s top

tier law schools in the U.S. News rankings. Following the successful
completion of that $10 million effort five years ago, Maryland ranking
has increased more than a dozen places and is now one of the top
public law schools nationwide.

But if we are to sustain this
momentum, private philanthropy

Making an Impact

is essential. State support will

. - CAMPAIGN PRIORITIES
not grow in the foreseeable

future. We are reaching the
limits of what is possible through Support for Faculty

further increases in tuition. and Programs

Your mvestment (I'EI.HSCEHC[S $20 m.’”fon

the walls of the law school, and
lasts long after today’s students

Support for Students
and Scholarships
$20 million

graduate and pass the bar. Your
gifts help make Maryland one

of the leading law schools in the
country, touching the lives of our
Dean’s Discretionary Fund

$10 million

students and the community in
ways that will make an impact

for years to come.
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Making an

Impact Campaign
Surpasses

$27 Million .

As the Making an Impact Campaign
concludes its first full year, the effort has
surpassed its annual goal by securing more
than $7 million in new commitments during
2007-2008. The campaign, which marked
the launch of its public phase in November
2007, has generated over $27 million

in support of the law school to date and
remains on target to attain its overall goal of
$50 million by 2012.

“Strong leadership support from some of

the law school’s most generous benefactors
has been vital to the campaign’s early
success,” said Associate Dean of Institutional
Advancement Teresa K. LaMaster "95.
“These individuals have demonstrated a
commitment to the law school’s mission that
will inspire others to invest.”

With more than
$7 million in new
commitments, the
campaign topped its
2007-2008 goal.

Making an Impact, part of a comprehensive
$650 million campaign being undertaken
by the University of Maryland, Baltimore,
is already the most successful fundraising
initiative in the law school’s history. Early
gifts total more than the entire $10 million
goal of the School of Law’s previous record-
setting campaign. Campaign goals include

Students Give Back to the School of Law by
Creating Class Gift and Scholarship Funds

School of Law students have demonstrated re-
markable generosity this year, with more than
130 students participating in a pair of fundrais-
ing efforts that have combined to raise almost
$70,000. Inspired alumni have offered to match
the students’ gifts and pledges, resulting in al-
most $150,000 of support to the law school, and
the establishment of two endowments.

The Leadership Scholars Legacy Project began
earlier this year when three of the law school’s
current Leadership Scholars set out to establish
an endowment that will lead to funding addi-
tional Leadership Scholar awards. Since its in-
ception four years ago, the Leadership Scholars
Program has made it possible for Maryland Law

to recruit and support more than 150 highly tal-
ented students.

“We wanted to find a meaningful way to thank
the many alumni and friends that give gener-
ously each year in support of student scholar-
ships,” said founder Marcus Wang 'o8, who
founded the project with his fellow Samuel and
Anne Hopkins Scholarship recipients, Roberto
Vela 'og and Alexis Slater "10.

To date, 69 students have made gifts and
pledges in excess of $34,000. Making an
Impact campaign co-chair Henry Hopkins '68
has generously offered to match the total raised
by the students. Mr. Hopkins, along with his

$20 million for student support, $20 million
for faculty and program development, and
$10 million for discretionary spending.

The last five years have been a time of
remarkable achievement for the School of
Law. The amount of faculty scholarship
published in the nation’s leading law
journals has tripled. Applications have
increased from 2,700 to more than 4,000,
making Maryland one of the nation’s most
selective law schools. Concurrent with these
developments, the School of Law is now
solidly positioned within the top tier of law
schools, and several of its specialty programs
are among the highest-ranked in the country.

This summer, the School of Law announced
the creation of LEAD, a new initiative
emphasizing leadership, ethics, and
democracy in legal education. LEAD is being
developed in partnership with the Fetzer
Institute, which is supporting the initiative
with a $1.68 million investment in the law
school.

“For nearly 200 years, the School of Law
has been an engine for leadership in law,
business, government and public service.
The creation of the LEAD initiative is just
one example of how this campaign will
ensure our ability to continue thar vital

mission,” said Dean Rothenberg.

Leadership Scholars Legacy Praject founders Roberto
Vela ‘o9, Alexis Slater 70, and Marcus Wang ‘08

brothers Samuel, Robert '85, and Frederick ‘g2,
established the Hopkins Scholarship in honor of
their parents.

In the other student initiative, more than 70
members of the Class of 2008 have combined
to give and pledge $33,000 to the law school.
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The Making an Impact campaign will enable the School of Law to

expand its efforts to improve law and society through teaching,

scholarship, and public service. The School of Law expresses its deepest

appreciation to the generous supporters whose gifts of $25,000 and

above, as of July 10, have ensured the campaign’s successful launch.

Making an Impact CAMPAIGN MAJOR DONORS

$5 Million or More
Hamish and Christy Osborne

$1,000,000 - $4,999,999
Anonymous

Mr. & Mrs. Paul Bekman

Mzr. Howard Brown

Comcast

Ferzer Institute

Henry and Nancy Hopkins
William H. Murphy, Jr. &
William H. Murphy 11

The Estate of Louis Riehl

$500,000 - $999,999
Anonymous
Charles Crane Family Foundation

DLA Piper

$250,000 - $499,999
Anonymous (2)

Mary Elizabeth Kurz Bright

Danoff & King / Legg Law Firm
Willard Hackerman

Mr. Joseph Hardiman

Maryland Legal Services Corporation
Jaylee Mead and the late Gilbert Mead
Miles & Srockbridge

Mr. Charles P. Revoile

Stuarr and Suzanne Salsbury

$100,000 - $249,999

Anonymous
M:s. June Auerbach

The Estate of John H. Barrert

Frank and Elisabeth Burch

W. P. Carey Foundation

Marjorie Cook Foundation

Christine A. Edwards

France-Merrick Foundartion

Fubon Cultural & Educational Foundarion

The Hon. Joel A. Harmatz

Judge Ellen M. Heller and Shale D. Stiller

Edward E Houff

Yitai Hu

The Machr Philanthropic Fund of
The Associated: Jewish Community
Federation of Baltimore

Joanne and Mark Pollak

Lois and Phillip Proger

Ms. Jean G. Rogers

Edward Manno Shumsky &
Susan D. Kronick

Taichung City Culture and Education
Foundartion

The Honorable Joseph Tydings

Daniel E. Wagner

Mr. & Mrs. Arnold Weiner

$50,000 - $99,999
Anonymous
Associated Internarional Inc.
Beins, Goldberg & Gleiberman
Ms. Donna Blaustein
Keith Campbell Foundation
for the Environment
Joel D. & Ellen S. Fedder
Edgar and Faith Schreiber Feingold

Ms. Miriam Fisher &

Mr. Lawrence Yumkas
Gallagher Evelius & Jones LLP
Alan D. & Brenda Hornstein

John B. Isbister

Lewis & Patricia Leibowitz
McCormick Tribune Foundarion
Ms. M. Jacqueline McCurdy
Mre. Bruce Mendelsohn
Nerwork 2000
Open Society Institute
Mr. & Mrs. Glenn C. Parker, Sr.
Rifkin, Livingston,

Levitan & Silver, LLC
Karen Rothenberg and Jeffrey Selezer
Carole and Hanan Sibel

Taiwan Semi Conductor Manufacturing

$25,000 - $49,999
Mr. & Mrs. Edward J. Adkins
Family League of Baltimore City
The Estare of Robert Farkas
Friends of Anne Gallagher
The Estate of Emma Ruth Hedeman
The Honorable Barbara Kerr Howe
Mr. Robert Kim
Mr. & Mrs. Raymond LaPlaca
The Honorable & Mrs. Stanley Levy
Ava Lias-Booker, Esq. &

Earl Thomas Booker, IV
Ober | Kaler
The Honorable Samuel Rosenberg
Mary Katherine and Charles Scheeler
Mr. & Mrs. Paul E Wooden
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